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Bryan, for being my biggest cheerleader
Genevieve, for keeping me sane
Geraldine, for going through it with me
Mom, for too many things to name

I love you all
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I n t R o D U c t I o n

( m e a n d m y s e l ec t e d wo r ks )

Hi. I'm Jazmine and I'm a designer.

That's who I am, but it's not all of who I am. I have always known the 
importance of identity, of knowing what I am made of, and being proud 
of what makes me different, because that is what makes you better. 

Like a Venn Diagram, I am intersectional   and my purpose is to display 
the sum of my parts. I revel most in where the seemingly disparate 
parts of my identities overlap; I am a designer with a liberal arts back-
ground, a first-generation Peruvian-American, a girly third-wave 
feminist, and an outgoing nerd. 

The purpose of this portfolio is to showcase the whole of who I am, not 
just "Jazmine the Designer". So,  I invite you to ven conmigo— come 
with me and see and how living as a perfectly imperfect blend of a 
person has affected my life, my loves, and, yes, my design. 

Venn Conmigo,
Come with Me
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Fangirl with me.

( p r oj ec t )

( d i s c i p l i n e s )

( t y p e fac e s )

( pa l e t t e )

( k e y wo r d s )

( y e a r )

Film Festival

Branding, Packaging, Web Design

Gotham, Museo Slab

Dirty Jersey, Profanity, 
Comics, Geeks

Spring 2016

Integrated Communication

Hunter Wimmer

( c o u r s e )

( i n s t r u c to r )

Project 1 Stats

( ta k e away )

In order to create a system for Kevin Smith that felt right, 

conceptually and aesthetically, I spent a whole semes-

ter watching his movies, listening to his interviews, and 

essentially getting into his mind. Despite my rash judge-

ment about Smith's oeuvre and fandom, my opinion 

changed and I gained respect for this filmmaker.  Along 

the way, I  stretched my own idea of who I am, what makes 

me laugh, and what I am capable of doing as a designer.

I am not the typical Kevin Smith fan. So when offered 

the opportunity to center an entire film festival around a 

director of my choosing, he was not my first choice. I had 

heard his movies were crass, full of inane toilet humor, 

and plotless. Still, I saw it as a challenge: Could a bookish 

Californian feminist convincingly create something befit-

ting of a whip-smart pothead from Jersey? 

( o b j ec t i v e )

( s o lu t i o n )

Check to the Head is the result. From crafting a set of event 

tickets to producing and shooting a promotional trailer and 

creating an engaging website, I gained an understanding 

of what it takes to create a strong visual system that not 

only makes sense for the client and the audience, but can 

also be carried out in many forms.

Check to the head,
a Kevin Smith film festival 
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A Kevin Smith Film Festival
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Fempower with me.

( p r oj ec t )

( d i s c i p l i n e s )

( t y p e fac e s )

( pa l e t t e )

( k e y wo r d s )

( y e a r )

Rebranding a "Dead" Brand

Branding, Ideation , Web Design

Museo Sans, Museo Slab

Modern feminism, Teen girls, 
Multifaceted

Fall 2016

Nature of Identity

Hunter Wimmer

( c o u r s e )

( i n s t r u c to r )

Project 2 Stats

( ta k e away )

As someone who idolized my older, much cooler sister and 

aimed to be just like her, I was formed by the media that 

she consumed, including Sassy. I had always wondered 

what happened to the alternative magazine and this proj-

ect gave me the opportunity to honor its irreverent tone 

and feminist roots, while rethinking what it means to be a 

strong female in the 21st century.

Quick: Seventeen or Sassy? If you were a teenage girl in 

the early '90s, you likely fall into one of those two catego-

ries. While the former is still in print and continues to mold 

young minds, the latter is long gone but ready for a come-

back. Which brings us to the challenge I was presented 

with: How do you take a dying, dead, or defunct brand, 

bring it back to life, and relaunch it into a modern success?

( o b j ec t i v e )

( s o lu t i o n )

From the get-go, I knew that Sassy had to evolve past print 

in order to be successful in our digital age. The first step 

was gleaning the "soul"of the brand. Step two was defin-

ing the brand's competitors. Third came logo design and  

development of the brand's visual guidelines. The final step 

was envisioning Sassy's brand extensions.

Empowering girls,
rebranding Sassy magazine

02/05
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volume 1: the visual strategy guide

It can be argued that the whole point of being a teen is 

figuring out who you are and where you fit in. Teenage 

girls in the ‘80s and early ‘90s could largely be classified 

into two groups—the Seventeen girl who had New Kids 

on the Block playing on repeat in her Walkman and 

stressed over prom dress choices in September, and 

her antithesis: the Sassy girl. 

Sassy rebelled against the mainstream, Pretty in Pink, 

please-your-boyfriend culture by publishing articles 

about suicide and sex workers while Seventeen was still 

teaching girls how to get a boy to notice you. 

Nearly three decades after its last issue was printed, 

Sassy has retained a loyal following, inciting eBay 

bidding wars and many sentimental articles mourning 

the passing of an era goneby. Like a secret code, self-

identifying as a Sassy girl today is very telling and 

creates a bond with fellow readers that is sorority-like.

WHAT DOES IT 
MEAN TO BE SASSY?

The generation of women that was influenced by the 

magazine went on to create a new batch of Sassy-

inspired publications like Bitch, Bust, and Venus, 

not to mention the plethora of local ‘zines. It is no 

exagerration to say that Sassy was not so much a teen 

trend, as it was a feminist movement, a shared ethos 

that inspired a generation of women like TechStar and 

CEO Caren Maio, writer and trendsetter Tavi Gevinson, 

and showrunner and actress Lena Dunham.

But what about the teens of today that missed out? 

Magazines are, by and large, dead. While some 

publishers have expanded to digital versions that can 

be read on-the-go, interactive communities and social 

media have largely replaced traditional magazines 

in the average teenager’s life. A natural evolution for 

Sassy is as a cross-platform brand that stays true to its 

irreverant tone and feminist roots.
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chapter 2

With that said, just as the magazine industry has 

changed, so has the idea of what it means to be a 

woman. Feminism has gone through many waves and 

its main causes have changed with the times. By and 

large, being a feminist in the late ‘80s and ‘90s meant 

listening to alt-rock, wearing torn fishnets and combat 

boots, rejecting traditional feminity, and embracing 

your inner riot grrrl. 

Today, being a feminist means recognizing that 

women are multi-faceted; the third wave of feminism 

tackles intersectionality, or the idea that a person’s 

various identities (sexual, racial, social, etc.) overlap 

and must be considered as a whole to accurately 

understand a person’s life experience. A modern-day 

feminist ackowledges that not all feminists look or act 

the same (for example, it is possible to be feminine and 

a feminist at the same time). 

A modern-day Sassy girl shuns stereotypes, thinks 

for herself, and gets involved in the world. She enjoys 

reading New York Fashion Week blog posts, but takes 

care to shop locally and ethically. She fangirls over 

Taylor Swift, and raps along with Kendrick Lamar. She’s 

the water polo captain and homecoming princess. She 

knows her body and makes informed decisions about 

sex. Her friend circle includes a wide range of people 

and defies traditional cliques. She is smart, funny, 

opinionated,and approachable. She is woke.

And, above all else, she is Sassy.
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space for every teenage 
girl to think, speak, and 
act for herself.
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Rulebreak with me.

( p r oj ec t )

( d i s c i p l i n e s )

( t y p e fac e s )

( pa l e t t e )

( k e y wo r d s )

( y e a r )

Poster Set

Print Design

Bodoni , French Vogue, Dutch 66

Broken Type, Hometown 
Shakespearean , French Riviera 

Fall 201

Experimental Typography

Kathrin Blatter

( c o u r s e )

( i n s t r u c to r )

Project 3 Stats

( ta k e away )

Remember when you were a teenager and first started 

rebelling against your parents's rules? After dedicating a 

year-and-a-half to studying typography, that's what tak-

ing an Experimental Type class felt like for me—totally 

invigorating, but a bit scary at the same time. This was 

augmented by the fact that I am a rule-follower by nature. 

This project and class provided confirmation that one of 

my greatest skills is my adaptability and it forever changed 

the way I see myself as a designer. 

As designers, we are sometimes torn between following 

conventions and creating striking work that defies what is 

expected. This project was the ultimate exercise in find-

ing this happy medium. First, I explored the typographic 

boundaries that designers have already pushed. Then, I 

found two existing posters that I could push even further, 

to create my very own experimental type poster set.

( o b j ec t i v e )

( s o lu t i o n )

I chose two seemingly incongruous posters for this set: A 

promotional piece for Shakespeare in the Park and a page 

from a magazine article on French Riviera haute couture. 

Ultimately, I chose a segmented type treatment for the  

first because the play deals with mistaken identity. The 

second makes use of a very  "Euro Holiday" color palette.

Playing with type,
experimental poster set

03/05
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free shakespeare in the park

presented by the public theater

may 28, 2013 - june 30, 2013
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Réve de vacances entre sport et détente, le look néo pin up

affiche une plastique rayonnante, désinhibée à la faveur de deux et une pièces
à séduction, garde-robe minimaliste mais qui fait le maximum.

Photographe Mario Sorrenti. Réalisation Emmanuelle Alt.
bikini en colour stretch, santos trope, dressage, cristian escobar, american apparel

ballets-high top, est un universe cinque, hogan.
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Réve de vacances entre sport et 
détente, le look néo pin up

affiche une plastique rayonnante, 
désinhibée à la faveur de deux 

et une pièces à séduction, 
garde-robe minimaliste mais 

qui fait le maximum.
Photographe Mario Sorrenti. 
Réalisation Emmanuelle Alt.

bikini en colour stretch, santos trope, dressage
cristian escobar, american apparel

ballets-high top, est un universe cinque, hogan.
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Réve de vacances entre sport et détente, le look néo pin up

affiche une plastique rayonnante, désinhibée à la faveur de deux et une pièces
à séduction, garde-robe minimaliste mais qui fait le maximum.

Photographe Mario Sorrenti. Réalisation Emmanuelle Alt.
bikini en colour stretch, santos trope, dressage, cristian escobar, american apparel

ballets-high top, est un universe cinque, hogan.
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Réve de vacances entre sport et détente, le look néo pin up
affiche une plastique rayonnante, désinhibée à la faveur de deux et une pièces

à séduction, garde-robe minimaliste mais qui fait le maximum.
Photographe Mario Sorrenti. Réalisation Emmanuelle Alt.

bikini en colour stretch, santos trope, dressage, cristian escobar, american apparel
ballets-high top, est un universe cinque, hogan.
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Get happy with me.

( p r oj ec t )

( d i s c i p l i n e s )

( t y p e fac e s )

( pa l e t t e )

( k e y wo r d s )

( y e a r )

Redesigning a Science Book

Print Design

Tarzana and Sentinel

Neurochemicals, Mental health , 
Self-help textbook

Fall 201

Complex Type Hierarchy

Ariel Grey

( c o u r s e )

( i n s t r u c to r )

Project 4 Stats

Science is so exciting, but science textbooks have a 

reputation for being fairly boring, at least visually. This 

project aimed to change that. The f inal deliverables 

include creating a visually-dynamic science textbook, 

three promotional bookmarks, and designing a website 

for the book's publisher.

( o b j ec t i v e )

( ta k e away )

There is a great need for good designers in the science 

textbook industry. This liberal arts grad also learned a fair 

bit about neurochemistry, particularly how our emotions 

begin with neurons in the brain communicating chemi-

cally; mental illness occurs when your neurons don't 

function properly. The taboo surrounding psychiatric 

health stems from people either being uninformed, or 

worse, misinformed. The way I see it, the more people who 

gain a little understanding on the subject, the healthier and 

happier we will all be .

( s o lu t i o n )

I chose neurology, with a focus on neurochemistry—the 

science of how chemicals in our brains influence the way 

neurons, synapses, and neural networks work, including 

how they affect our moods. My goal was to make the text-

book accessible to the layman. I achieved this by putting a 

conversational, self-help spin on the book.

Your brain on happiness,
a primer on neurology

04/05
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Nerd out with me.

( ta k e away )

Graphic designers are notorious for being proud type 

snobs, but at this point in my schooling, I hadn't quite 

grasped how much of a typophile I was going to become. 

I was already a history nerd though, so the opportunity to 

learn the backstory of a typeface was the perfect assign-

ment for me. Despite its cult-like following, Helvetica 

doesn't measure up to its predecessor, in my humble 

opinion. Akzidenz Grotesk is so clean at first glance, but 

if you look close enough you can find these playful quirks 

that are just so endearing to me.

Specimen books were once an essential part of the print 

industry. They are far less common today, with foundries 

putting their effort into well-designed websites to show-

case their typefaces instead. Still, there is something to 

be said for seeing type in its natural habitat—paper. I was 

tasked with going old school and creating a specimen book 

for a typeface of my choosing. 

( o b j ec t i v e )

( s o lu t i o n )

I chose Akzidenz Grotesk because I have a soft spot for 

underrated classics. When I learned that AG was made 

around the same time that the x-ray machine was 

invented, I knew that a marriage between these two cut-

ting-edge creations was meant to be.
( p r oj ec t )

( d i s c i p l i n e s )

( t y p e fac e s )

( pa l e t t e )

( k e y wo r d s )

( y e a r )

Type Specimen Book

Print design

Akzidenz Grotesk

Swiss style, Turn of the 20th 
century, Typophile

Spring 2013

Type Composition

David Hake

( c o u r s e )

( i n s t r u c to r )

The grotesque,
promoting a typeface

05/05

Project 5 Stats



1 1 3

t H e  G R o t e s Q U e ,  P R o M o t I n G  a  t Y P e fa c e

∴

c H a P t e R    0 1      0 2      0 3      0 4      (  0 5  )

1 1 3 ∴



V e n n  c o n M I G o :  c o M e  W I t H  M e

1 1 4∴

s e l e c t e D  W o R K s  b Y  J a Z M I n e  D I a ZV e n n  c o n M I G o :  c o M e  W I t H  M e

1 1 4∴

s e l e c t e D  W o R K s  b Y  J a Z M I n e  D I a Z



1 1 5

t H e  G R o t e s Q U e ,  P R o M o t I n G  a  t Y P e fa c e

∴

c H a P t e R    0 1      0 2      0 3      0 4      (  0 5  )

1 1 5

t H e  G R o t e s Q U e ,  P R o M o t I n G  a  t Y P e fa c e

∴

c H a P t e R   0 1      0 2      0 3      0 4      (  0 5  )



V e n n  c o n M I G o :  c o M e  W I t H  M e

1 1 6∴

s e l e c t e D  W o R K s  b Y  J a Z M I n e  D I a ZV e n n  c o n M I G o :  c o M e  W I t H  M e s e l e c t e D  W o R K s  b Y  J a Z M I n e  D I a Z



1 1 7

t H e  G R o t e s Q U e ,  P R o M o t I n G  a  t Y P e fa c e

∴

c H a P t e R    0 1      0 2      0 3      0 4      (  0 5  )akzidenzt H e  G R o t e s Q U e ,  P R o M o t I n G  a  t Y P e fa c eakzidenzt H e  G R o t e s Q U e ,  P R o M o t I n G  a  t Y P e fa c ec H a P t e R   akzidenzc H a P t e R   0 1      0 2      0 3      0 4      (  0 5  )akzidenz0 1      0 2      0 3      0 4      (  0 5  )

ambitions, misconceptions,

bold intentions,
lazy happenstances,
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Venn conmigo,
come with me
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